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Back-To-School  
Educating Employees on Preventing Underage Sales 
 

By Superintendent Bruce Stevenson 
 

Summer is just 

about over and itôs 

already back-to-

school time for most students.  This tran-

sition from carefree days of summer fun 

to homework and study is as familiar as 

the changing of the seasons.  One thing 

that never changes is the Divisionôs 

strong commitment to promoting safe, 

legal and responsible alcohol sales and 

consumption throughout Ohio. Social 

responsibility is an essential part of work-

ing in the alcohol beverage industry.  

Retail permit holders, such as bars, res-

taurants, carryouts, grocery stores and 

liquor agencies must understand their 

responsibilities and take steps to help 

keep alcohol out of the hands of underage 

individuals.  

 School is back in session and that 

means young people will be attending 

school football games, homecoming 

dances and other social events. Retail 

permit holders are on the front lines and 

must be extra vigilant to prevent under-

age sales.  As a permit holder, it is your 

responsibility to educate your employees 

and make sure they receive the proper 

training.  Selling alcohol to anyone under 

the age of 21 is not only a violation of 

Ohio law, but the consequences can be 

tragic for a young person and devastating 

to your community and business.  It can 

result in citations against your permits 

that will jeopardize your ability to sell 

alcohol in the future, may subject you to 

the termination provisions of your agency 

contract and can result in criminal charg-

es and penalties.    

 It is imperative to always thoroughly 

check the identification of all young peo-

ple attempting to purchase alcohol.  

Checking IDs can help prevent an illegal 

sale and also protect your business.  Ohio 

law provides an affirmative defense that 

protects permit holders who make a bona 

fide attempt to verify that a customer is at 

least 21 years old by checking a valid 

Ohio driverôs license, an official state of 

Ohio identification card, or a military 

identification card issued by the U.S. 

Department of Defense.  There is also an 

affirmative defense when using an auto-

matic identification reader/scanner. Such 

devices are great tools to help verify the 

age of a customer and the authenticity of 

the identification.   

 It is also important to pay attention to 

the products that you are selling.  There 

are items such as some energy drinks that 

contain alcohol and other alcohol prod-

ucts with non-traditional packaging that 

may look similar to non-alcoholic prod-

ucts.  Make sure that products which con-

tain any alcohol are sold only to those 

customers who are over the age of 21.  

 Retail permit holders are not the only 

businesses that can help in the fight 

against underage drinking.  Hotel, motel, 

inn, cabin, or campground operators are 

prohibited by Ohio law from allowing 

accommodations for an underage person 

if it is known or suspected that they are 

intoxicated or possesses alcohol.   

 Selling alcohol is a privilege that 

comes with great responsibility.  Help 

protect your community and your busi-

ness by making sure your employees 

know the law and understand the serious-

ness of practicing safe, 

legal and responsible 

alcohol sales.  We can 

help by providing edu-

cational materials and 

other resources to help 

train employees. Infor-

mation and resources 

are available on our 

website at 

www.com.ohio.gov/

LMP 
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 Always promote safe sales & responsible consumption!  
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All product descriptions provided by manufacturers. 

Mrs. Suttonôs Moonshine 
Likker Peach 
 

Brand Code:  6691B 
 

Country, summer, and sunshine are what 

make up this Peach flavored likker. 

 

Mrs. Suttonôs Moonshine 
Likker Watermelon 
 

Brand Code:  6692B 
 
Watermelon likker boasts the cool crisp 

feeling of summer in the South. 

 

 Some say Bonnie Rose was a distillerôs daughter who grew up around 

the barrel room; others say she was a bartender who mixed a mean whiskey 

sour.  Legend has it she had a taste for good whiskey, and a unique South-

ern style all her own.   

 Bonnie Rose Orange Peel flavor is made from orange peel, both cold-

pressed and distilled, for depth and extra citrus zip.  All that zest is expertly blended until every 

sip pops with fresh-from-the-grove orange taste.    

 Spiced Apple flavor has real, plucked-from-the-orchard taste, extracted from a barrelful of 

the juiciest apples, and mixed with real spices from exotic locales. That ripe apple essence gives 

Bonnie Rose a hint of sweetness and a whole lot of attitude. 

Three Olives Blueberry 
Vodka 
 

Brand code:  9266B 
 
Introducing Blueberry, the newest irresistible 

flavor from Three Olives Vodka. 

Bacardi Gran Reserva 
Maestro 
 

Brand Code:  0406B 
 

NEW Premium white sipping rum. 

 

Bonnie Rose Orange Peel (Brand Code:  1354B) 
 

Bonnie Rose Spiced Apple (Brand Code:  1355B) 
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Code New Items Type 

0444E 
BACARDI MULTi-PACK  (LIME, PINEAPPLE, 
MANGO, DRAGONBERRY, COCO) 

RUM 

0546B BACARDI TWIN PACK  (LIMON, PINEAPPLE) RUM 

0548B BACARDI TANGERINE RUM 

0945B 
BLACKHEART SPICED RUM VAP (W/4 SHOT 
GLASSES) 

RUM 

0961B BLUE ICE HEISENBERG BOTTLE VODKA 

2357B CRAIGELLACHIE 13 SCOTCH 

2693B DINGLE GIN GIN 

2694B DINGLE VODKA VODKA 

2695B COINTREAU LIME SQUEEZER VAP CORDIAL 

2973B EMPIRE ROCKERFELLER VODKA VODKA 

3933B GUILDED SERIES GIN GIN 

5970B LILLO COFFEE LIQUEUR CORDIAL 

5971B LILLO LEMON LIQUEUR CORDIAL 

6691B MRS SUTTON'S MOONSHINE LIKKER PEACH BLEND 

6692B 
MRS SUTTON'S MOONSHINE LIKKER WATER-
MELON 

BLEND 

8277B PINNACLE HABANERO VODKA 

8344B PURA VIDA REPOSADO TEQUILA 

8345B PURA VIDA SILVER TEQUILA 

9138B STOLICHNAYA 80 GIFT (LEMONADE VAP) VODKA 

9266B THREE OLIVES BLUEBERRY VODKA 

9268B TERREMOTO CHURROS CORDIAL 

9269B TERREMOTO JALAPENO LIME CORDIAL 

9270B TERREMOTO MEXICAN BREW CORDIAL 

0520B BALVENIE 25 YR SINGLE BARREL SCOTCH 

New Spirits Listings 
JULY 2015 

Liquor Modernization  
Project (LMP) Update 
 

 Despite experiencing some 

growing pains with the new system 

since the ñgo liveò date, there has 

been much progress.  Total liquor 

dollar sales for FY 2015 set a new record, which 

included increased sales during the period of transi-

tion to the new system beginning February 1st to 

June 30th.  This achievement and the many im-

provements made to the new system are thanks in 

large part to the efforts and cooperation of all the 

various stakeholders and Division staff working to-

gether toward a common goal:  create an efficient 

liquor enterprise operation, emphasizing quality cus-

tomer service, in order to sell the spirituous liquor 

products Ohioans want. 

 As stated above, stakeholder involvement is cru-

cial to the success of the new system and the Liquor 

enterprise itself.   One of the ways the Division con-

tinues to actively engage brokers, Agents, manufac-

turers/suppliers, Division staff and others is in a se-

ries of retreats and meetings.  The first of those fo-

cused on mapping the processes for the entire liquor 

enterprise in an effort to understand the current 

structure, prepare for the next set of goals, and iden-

tify process improvements.  The second of those 

session finalized the process mapping and identified 

five subgroups for additional work to advance pro-

cess improvements.  The third and final process 

mapping session identified the current ñlife cycleò in 

the liquor enterprise, identified the issues in the cur-

rent system and focused on identifying process im-

provements to help the system work more efficient-

ly.  

 The Division will continue to provide regular 

updates and information on critical issues and pro-

gress on system improvements.  Please also continue 

to provide your constructive feedback and input on 

the blog.  Your continued patience and cooperation 

is necessary to the success of this project and is 

greatly appreciated.  

LMP 

Spirituous liquor sold by Contract Liquor Agencies to licensed retailers and consumers is owned by JobsOhio Beverage System.  


